




Inspiring through content 
Sky Kids Dive In and Do It
A brand new Sky Kid’s series,  
for 6-10 year olds is part of our  
commitment to inspire young  
people to make simple everyday  
changes to stop our ocean  
from drowning in plastic.  
The series delves into the issues  
of single-use plastic and  
other issues facing  
our ocean.
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 Using our voice  
to inspire action
Since the launch of Sky Ocean Rescue with the 
groundbreaking documentary ‘A plastic Tide’, Sky 
News have created a further five documentaries 
and covered ocean health on a daily basis. The 
coverage has won awards including a Golden Nymph 
at the Monte Carlo Film Festival. 

“So many other media outlets are now talking about 
it. W hen we launched last January nobody was 
talking plastic, and now everyone’s talking about it 
and that is so exciting and makes us feel really proud.” 
Helen-Ann Smith, SOR Documentary Producer.

Customer engagement 
In January, we celebrated one year of Sky Ocean 
Rescue by encouraging everyone to join us and 
#PassOnPlastic and make simple everyday changes 
to cut down on single-use plastic. Since then over 
33.5million people have shown their support and 
over 220 MPs and MEPs got involved.

Partnerships 
In March 2018 we announced that we are joining 
forces with the Premier League into the fight 
against single-use plastic. By working together we’re 
aiming to encourage and provide advice to help 
football clubs go single-use plastic free. And we 
hope to inspire many fans to #PassOnPlastic and 
develop new resources for schools through the 
Premier League Primary Stars programme. We held 
a summit where Sky, the Premier League, Clubs and 
NGOs shared their stories and ideas of how to make 
changes. 74% of attendees said they were inspired 
to swap merchandise packaging for single-use 
plastic free alternative and 86% of Clubs want to 
engage fans with the single-use plastic problem.

Sailing has a vested interest in ensuring the health  
of our oceans. That’s why we teamed up with 
‘Turn the Tide on Plastic’, skippered by Dee Caffari, 
competing in the Volvo Ocean Race. The team 
worked to promote the UN Clean Seas campaign 
and the message reached millions of people 
during stopovers.

The ‘team also collected seawater samples that 
were tested for microplastics as well as levels 
of salinity, dissolved CO2 and algae. The findings 
were uploaded ‘open source’ to benefit scientific 
understanding of the plastic threat.

In Italy, we’ve partnered with the VR 46 Moto GP 
team to raise awareness with fans and improve 
recycling practices at the Misano Grand Prix.

Inspired by Sky Ocean Rescue Yuvraj Rathore, 
aged 7, wrote to Jeremy in November 2017 
explaining how he had been watching the  
Sky Ocean Rescue programmes and news  
and learning about how “plastic bags  
and bottles are getting in to the sea  
and killing the whales”. 

Yuvraj wanted to help, so we took 
Plasticus to his school and now  
Yuvraj and his friends have  
been making changes  
in their school and talking  
to others. Yuvraj wrote a  
beautiful poem which you  
can read on the back page  
of this report.
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*Incite research 2018, from a survey of 24,268 nationally representative interviews across the UK, Germany and Italy.

33.5m
aware of Sky Ocean 
Rescue*

4m
inspired or changed  
behaviour

3m
engaged with Plasticus  
across 25 locations

1,583 
Sky staff volunteered 
on beach cleans

6 tonnes
of single-use plastic 
avoided at the Kia Oval

Volvo Ocean Race team 
‘Turn the Tide on Plastic’ 
won The Beyond Sport 
Award for The Best  
Corporate Campaign  
in the Sport for  
Good category

What we’ve achieved so far:

“�Sky Ocean Rescue are doing fantastic things  
for our oceans. What I hope we can achieve  
together, is to take the level of consciousness that 
Sky has already helped create, to the next level  
of real understanding of the issue and turn that 
into action.”

Emily Penn
Skipper and Sky Ocean Rescue Ambassador
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Protecting our  
oceans with WWF
Sky Ocean Rescue aims to create a legacy for ocean 
health. This isn’t something we can do alone. That’s 
why we partnered with WWF to protect our oceans, 
so they’re resilient to challenges like plastic pollution. 

We’re working together to support Marine Protected 
Areas (MPAs), special areas of the ocean where human 
activity is managed, similar to national parks on land. 
They’re an essential conservation tool to improve the 
health of the ocean and allow marine environments 
to recover from degradation, including impacts from 
shipping, mining, overfishing, climate change and 
plastic pollution. 

•	Over five years we’re donating £10 million to WWF. 

•	By the end of this commitment, in 2023, WWF 
will have put in place stronger protection for 
over 400,000 km2 of ocean from unsustainable 
and damaging practices so marine life can thrive 
once again.

•	We’ll create a model and strong case for good MPA 
management and leave a legacy of inspired people, 
businesses and governments who want to be part of 
this crucial work.

Marine protected areas funded  
by Sky Ocean Rescue

	� Devon and Outer Hebrides  
marine protected areas

	� Harbour porpoise special  
areas of conservation

	� German North Sea  
marine protected area  
& Wadden Sea marine 
protected areas

	� The Pelagos Sanctuary  
and proposed extension

Sky Ocean Rescue 
scholars

Introducing Dr Martina Capriotti 
Martina Capriotti grew up next to the Adriatic  
Sea in Italy and developed a strong passion for 
protecting the beauty and health of the ocean 
through scuba diving. It was while scuba diving that 
she realised the extent of pollution in the ocean, 
and particularly how fish grazed around it. Martina’s 
studies have focused on marine environments 
and toxicology to date, leading to a PhD from 
the University of Camerino (Italy).

As an Ocean Rescue Scholar, Martina is developing 
an innovative approach for testing the chemical 
impact of microplastics on marine life in the 
seas around her native Italy. She hopes that the 
outcomes of this project will benefit the scientific 
community in helping to understand the impact 
of plastic in the ocean.

We aim to inspire young people to be their 
best, that’s why we’ve partnered with National 
Geographic to support three Sky Ocean 
Rescue Scholars to drive research that will 
raise awareness of the issues surrounding 
ocean health and advance our knowledge of 
the ocean. Sky Ocean Rescue and National 
Geographic are offering the young innovators, 
who are passionate about our oceans, support 
and mentoring for their marine-based 
research projects.

At National Geographic’s Festival of Science 
in Rome in April 2018, we announced the three 
Sky Ocean Rescue Scholars for 2018, who are:
Imogen Napper – The Future of Clothes Washing 
Plymouth, UK 

Annette Fayet – Why are puffins going extinct? 
Oxford, UK 

Martina Capriotti  
San Benedetto del Tronto, Italy

Lundy Island MPA
Protecting and making our oceans more resilient 
helps not only marine animals, but also those 
who live and work on the coasts. People like Ben 
Bengey, who at 21 years old has just bought a 
new fishing boat.

Ben loves fishing, but his boat will pay for itself 
through eco-tourism – cruising through Lundy’s 
spectacular bird and marine life, and taking 
divers to the marine nature reserve.

Fishing is tough, Ben told us. For him and others 
like him, the dual income is essential. Ben is a 
first-generation fisherman. He chose this line of 
work because he loves to be out on the water.

The protections 
being put in place 
around beautiful 
Lundy (Norse for 
“Puffin”) Island 
should ensure 
the livelihoods of 
people like Ben 
are sustained, and 
the environment 
continues to be 
enjoyed by all.

“�It’s a privilege for me to have been 
chosen to be part of this big 
family that bases its principles 
on the discovery and protection 
of the environment and its 
living beings.
My ambition for the next year is 
to research, day after day, without 
thinking about a project that  
will finish, but thinking about  
a project that is in constant  
development, contributing 
to the progress of science.”
Dr Martina Capriotti
Sky Ocean Rescue Scholar
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A legacy for ocean health
An independent review by Forum for the Future

How we accelerate

At Sky we know there’s momentum happening  
in the world of ocean health and plastics, but we 
wanted to understand how far it has come. That’s 
why we asked Forum for the Future to carry out an 
independent review of how people, businesses and 
governments are changing their approach to the 
use of single-use plastics.

Forum for the Future reviewed the ‘plastic system’ 
through a framework called the Multi-level 
Perspective, which helps to explain long-term shifts. 
They mapped some of the things that have already 
taken place, and are happening now in the world 
of ocean plastics.

Through research and interviews Forum for the 
Future have identified nine strategies that we 
believe have the potential to support systemic 
change in the plastic system today – as well as 
in tackling sustainability challenges more broadly. 

We have concluded that this is the start-up phase 
of change in the plastics system, but with  
the opportunity to move into the acceleration 
phase if we play things right.

Forum for the Future are preparing to launch their 
research following this report and together, we are 
hoping to inspire others with the aim of moving into 
the acceleration phase to create a significant and 
long lasting change. 

Here are the key lessons from Forum for the 
Future’s review: 

•	Diagnose the system: Start to map out how 
the plastic system works and how it is changing 
to help inform your strategy. For Sky, we 
started by raising the public’s awareness of 
the issue of plastic pollution and working out 
how it was being used within our business and 
supply chain.

•	Understand your leverage points: What can 
you change to help influence the system. For Sky 
our opportunity was through using our voice 
through our news and TV programming to 
effect change.

•	Be bold in ambition (and flexible): It is critical to 
set ambition based on the change we need to see. 
At Sky, we set the ambition of becoming single-use 
plastic free by 2020 well before we had a plan on 
how we would achieve this.

•	Plan for disruption: Businesses with incremental 
targets for recycling and recyclability, or ones 
which are not moving fast enough, are likely 
to be disrupted. At Sky, we moved fast, making 
immediate changes even when they were 
disruptive and we didn’t have all the solutions yet.

•	Experiment and learn: Create experiments with 
an active learning component to balance the 
short-term need to act with the importance of 
implementing long-term changes to the system 
that stand the test of time. At Sky, we challenged 
ourselves to come up with innovative new 
solutions which often resulted in a better finished 
product for the long term.

•	Collaborate with others: This is vital to align 
and complement existing activity and to amplify 
change. Sky held events across Europe to bring 
together industries to discuss the challenges, 
solutions and share learnings as we know we can 
only change the plastic system through everyone 
working together.

•	Tackle the elephant: How can what you do drive 
mindset and behaviour shifts which fundamentally 
transform the plastic system. At Sky we’ve faced 
the challenges head on, engaging our people, our 
customers and suppliers to get everyone talking 
about the challenge and solutions.

•	Stick it out: Change is hard and slow, particularly 
transformational change that profoundly shifts 
the way the mainstream operates. We are on 
the brink of a system change and so it’s more 
important than ever we keep accelerating so 
people don’t become fatigued and support 
for the issue starts to wane.

•	Start now! There will never be a ‘perfect’ moment 
for action in a system which is constantly and 
rapidly changing, as plastics is today. For this 
reason it is important to start now, and to learn 
from and evolve interventions for change as you 
go. At Sky, we encourage everyone to start now 
on this journey with us as together we can create 
lasting change.

Ocean plastic: a story of system change by Forum for the Future

Start up Acceleration StabilisationPhase of change

Landscape: The big  
picture ‘operating context’  
of long-term megatrends  
and shared social values

Regime: The mainstream, 
day-to-day ‘business 
as usual’

Niche: The margins  
of the mainstream

Make the information 
widely accessible

Develop policies (1) 
that facilitate systemic  
transformation

Create the right incentives, business 
models and financing to help 
the mainstream adapt to change

Develop rules, measures 
and standards for the 
new mainstream

Shift culture and 
behaviours to enable 
a new mainstream

Create a robust case 
for change by generating 
science-based information

Create collaborations to 
align mindsets and goals, 
enable shared learning, 
and spark new innovations

Create routes for new innovations 
to scale and mainstreamCreate new 

disruptive innovations

Develop policies (2) that reinforce 
systemic transformation
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